
Tourism for Everyone
More than 250 struggling families experienced  

life-changing breaks in 2016 through a new partnership 
between VisitScotland, the Family Holiday Association and 

partners across the Scottish tourism industry



The initiative received excellent coverage 
across BBC Scotland and BBC Radio 5 live

We are delighted to have received the support 
of Fiona Hyslop, Cabinet Secretary for Culture, 
Tourism and External Affairs. Fiona says: “This 
pilot supported more than 250 families – almost 
1,000 people – to explore some of Scotland’s 
most iconic and picturesque attractions, and the 
impact for those families has been tremendous.”

A boost for struggling Scottish families

Thanks to the generosity of Scotland’s travel and tourism industry, 254 families 
from across Scotland got the chance to explore new parts of the country in 2016 
and create precious memories that will last a lifetime. 

The difference these short breaks and days out made shows that taking part in 
tourism can broaden children’s horizons and build stronger, happier families  
and communities.

Thanks from VisitScotland 
“As the national tourism organisation for Scotland, 
VisitScotland is committed to working with the 
industry and strategic partners to ensure Scotland is 
an inclusive, welcoming destination for all. 

Collaborating with the Family Holiday Association 
and tourism partners across the private and public 
sector, we have been able to provide much-needed 
breaks for 254 struggling families. 

The spirit and generosity of our partners has truly 
made a difference, helping a total of 979 people 
experience the magic of a break in Scotland. 

We want to make it as easy as possible for people 
to discover Scotland. The impact for those who 
don’t have the opportunity for a break is huge; 
and helping increase access to tourism holds great 
potential for our industry.”

Malcolm Roughead,  
Chief Executive of VisitScotland  
VisitScotland is the national tourism organisation for Scotland



First Minister Nicola Sturgeon with John McDonald 
and John Kinnear of the Family Holiday Association 
at the launch of the Spirit of Scotland campaign.

Thanks from Family Holiday Association 
“On behalf of the families who took part, I’d 
like to say a massive thank you to the Scottish 
travel and tourism industry. By enabling families 
to experience more of Scotland for themselves, 
they have changed lives forever. 

With over a third of Scottish families missing 
out on a simple break each year, we hope to 
build on the success of the this initiative and 
generate further enthusiasm and goodwill 
– enabling even more Scottish families to 
experience the wonders on their doorstep.”

John McDonald,  
Director of the Family Holiday Association

The Family Holiday Association is the only 
UK-wide charity dedicated to providing short 
breaks and day trips for families coping with 
problems such as severe and long-term illness, 
bereavement, mental health issues, disability 
and domestic violence. 

VisitScotland’s Spirit of Scotland campaign was the catalyst for a new initiative 
between the national tourism organisation and the Family Holiday Association 
charity that saw over 30 industry and strategic partners donate accommodation, 
travel and entry to popular attractions for families in real hardship.



“This was the very first time we have been 
able to go away as a family. It helped bring us 
together and has meant an awful lot to us.”

“Our trip gave us a chance to get away and not 
have to worry about anything. For once we could 
relax and enjoy ourselves.”
Family who went to Aviemore

What a difference we’ve made

90%  
of all families  

felt able to cope 
better after their  

experience 

87%  
said they got on 

better as a family

97%  
visited new bits  

of Scotland

100% 
would recommend 

attractions to family 

and friends 

254
families benefited 
from a short break  

or a day out

88%
felt more  

optimistic about  
the future

94% 
had more  

confidence to try 

more trips in  

future

BENEFITS for families BENEFITS for industry



Family case study

Rachel and her daughter Amy live with 
Rachel’s parents. She is a good mum 
and very capable, but she has very low 
self-confidence and needs help to realise 
her full potential. Amy has very few 
opportunities to have new experiences 
due to the family’s low income, Rachel’s 
disabilities and social anxieties.

Before the break Rachel told us:  
“We have never been on holiday. I am a 
single parent with a learning disability. 
We live with my mum and dad. I want 
to show people that I can go away with 
my daughter. We have stayed overnight 
with relatives, but Amy has never left 
the town we live in. I’ve only ever been 
to Edinburgh once on the train and 
I really liked it so I would like to do 
something like that with Amy.”

Rachel and Amy enjoyed a fantastic break 
in Glasgow. They had a two night stay 
(including meals) at the Hilton Glasgow 
Grosvenor, with tickets for the City 
Sightseeing Glasgow hop-on and hop-off  
bus and the Glasgow Science Centre.

Rachel and Amy were referred by Pauline 
Crilley at Equal Say Advocacy noticed some 
massive changes in Rachel and Amy: 
“They had a great time, this was such a 
huge step for them. They had lots of new 
experiences, discovering parts of their city 
they did not know and spent some real 
quality time together.

Mum’s confidence has grown 
exponentially, she has shown her family 
she can do things by herself and that 
means the world. They are now dreaming 
big and planning a holiday of their own!”



Participating families came from the following local authority areas: Aberdeen City, Argyll and 
Bute, East Lothian, Edinburgh City, Falkirk, Fife, Glasgow City, Highland, Inverclyde, North 
Lanarkshire, Renfrewshire, South Lanarkshire, West Dunbartonshire, West Lothian.

SCOTSPIRIT BREAKS

The partnership between VisitScotland 
and the Family Holiday Association began 
in February 2016 when VisitScotland 
approached the travel and tourism industry 
to donate accommodation, transport and 
activities as part of its ‘Spirit of Scotland’ 
campaign. This campaign showcases the 
wonders of Scotland’s scenery and tourist 
attractions, and the warmth and generosity 
of its people.

As a result of this drive, 82 families were 
each awarded a two-night hotel or hostel 
break (plus travel and free entry to popular 
attractions) in locations all over Scotland. 
Of the families taking part, 58% had never 
experienced a family holiday together 
before. The majority (59%) were affected by 
mental health issues, with significant numbers 
also struggling with problems associated with 
physical health (33%), domestic violence (29%) 
and bereavement (18%). 

Here’s what some of the families had to say…

“We don’t have a table in our house and dinner time is always 
stressful. Staying at a hotel gave us the chance to eat together  
at a table for the first time, and for me that was incredible.”
Family who went to Aviemore

“The staff at the accommodation treated me how normal 
people get treated. Suddenly I felt no different from anyone 
else. They made me feel comfortable sitting in the restaurant. 
My children loved the staff and they were amazing. I cannot 
thank everyone enough.”
Family who went to Aviemore



Feedback from families who went  
on a short break shows:

97%
of families visited 
parts of Scotland 

they had not  
seen before

93%
of people gained  
the confidence  
to get out more  

in future

88%
felt more  

optimistic about  
the future

Locations where families 
enjoyed a two-night break

100%
had fun and  

created happy 
memories

81%
got on better  

as a family

69%
felt less stressed  

and worried



Days out across Scotland

In October 2016, 86 families from the west of 
Scotland enjoyed a fantastic day out. Some 
visited exciting attractions in Glasgow, while 
others travelled far and wide thanks to free 
travel from VisitScotland partners Abellio 
ScotRail, Scottish Citylink, CalMac and SPT.

So overwhelming was the response from 
VisitScotland partners that enough tickets 
were donated to provide an additional 84 
families with days out, bringing the total to 
170 – almost double the intended number.

“It was very exciting for the children to get to 
tour Glasgow on the sightseeing bus and visit 
the Science Centre. For once we could have 
a family adventure away from the stresses of 
everyday life.”

“My son was doing an under-the-sea project at 
school, so our trip to the Macduff Marine Aquarium 
really helped his education in a fun way.”



Locations where families  
enjoyed a DAY TRIP

Feedback from  
families who went  

on a day trip shows:

100%
would recommend 

the place they  
visited to family  

and friends 

71%
had more  

confidence  

95%
got on better  

as a family 

95%
 of children had  
new experiences

“We don’t go out very often and this day trip to 
Edinburgh Castle made us all very happy”



Experience of participating Looking to the future

Business feedback

What do the partners involved think? 

Based on an anonymous online survey sent by 
VisitScotland to the partners who took part in the 
initiatives: accommodation providers, attractions, 
transport providers, food and drink providers, 
activity providers and membership organisations. 

94%
participated  
to support a  
good cause 

100%
said social tourism 

can make a real 
difference for 

disadvantaged 
families 

65%
think social  

tourism can bring 
additional 

visitors  

77%
think social tourism 

has the potential 
to be beneficial for 
the Scottish tourism 

industry 

77%
said social tourism 
can improve business 

reputation 

59%
said it supported 
Corporate Social 

Responsibility 
policy 

88%
felt proud of 

their business for 
participating 

100%
would recommend 
to other tourism 

businesses 

“I felt everything was organised well and I 
was given all the information I needed”

“There was very little impact on my working 
time which I was very grateful for”

“very smooth organisation and delivery of 
the project – good communication from VS 
and FHA”

“the project was run very well and we 
enjoyed being part of it”



Looking to the future

How families were chosen to take part

Since 1975, the Family Holiday Association 
has helped struggling families all over the 
UK, including Scotland, to benefit from 
spending time away together. The charity 
helps families with a child or children under 
the age of 18 and those who care for them 
– be they parents, grandparents, carers or 
older siblings. It has certain criteria that 
families must meet.

All the families were 
referred to the Family 
Holiday Association by 
someone already working 
with them in a supporting 
role. This referral network 
includes teachers, health 
visitors, social workers 
and other charities such 
as One Parent Families 
Scotland, With Kids and 
Home-Start West Lothian. 
By working with referrers 
the breaks helped families 
who would benefit the most.

The involvement of referrers also meant 
that a family had someone to support them 
as they prepared for their break. This is 
important, as many families had no prior 
experience of booking accommodation, 
travelling by train or visiting an attraction.

“The family needed a bit of support and 
reassurance in relation to staying in a hotel. 

There were lots of little things 
they were nervous about, such 
as check-in times and where to 
go for dinner. So I contacted 
the hotel staff beforehand and 
arranged for us to be shown 
around. This made a huge 
difference.”

“Right up until the Friday of the 
planned weekend away, Mum 
was adamant that she was not 
going. I helped her to manage 
her fears and worries, and build 

her confidence so that she felt able to go 
away with her boys. It has been an amazing 
experience for the family and they are so 
grateful to everyone who made it possible.”

By working 
with referrers 

the breaks 
helped 

families who 
would benefit 

the most.



we listen, We learn

The Family Holiday Association has been 
donating breaks to struggling families for 
more than four decades now, but that 
doesn’t mean there aren’t still lessons to 
be learned. The charity always asks for 
feedback on breaks to find out the difference 
they have made for families, and to help 
continually improve the work they do.

Here, John Kinnear, the charity’s Programme 
Manager, shares some of the important 
lessons learned in 2016:

“Lots of families were very nervous about 
staying in a hotel for the first time, 
concerned that they wouldn’t fit in and 

might be looked down on. This was a 
contributing factor when a few families 
unfortunately didn’t travel or dropped out 
at the last minute. Sharing other families 
experiences could help allay such fears in 
the future.

Happily, the most consistent bit of 
feedback we received was how friendly and 
welcoming hotel staff were! Some hotels 
gave families a specific person they could 
contact if they needed any help, and this 
worked really well.

The team at VisitScotland were wonderfully 
enthusiastic and the generosity and 
engagement of partners made the project a 
pleasure to be part of.

Families come in all shapes and sizes 
and we were able to accommodate 
grandparents going along for support where 
we could. Sometimes it was challenging 
to support larger families and we’ll work 
together to see how we can do more of this 
in future”.



Thank you to all our partners across Scotland

VisitScotland and the Family Holiday 
Association would like to say a big thank you 
to everyone whose generosity has enabled 
hundreds of Scottish families to experience 
a life-changing break in 2016. More than 30 

businesses and organisations took part in  
the initiative, donating accommodation, 
travel tickets and admission to attractions  
– including:

Aberdeen Science Centre, The Association of Scottish Visitor Attractions,  

The Bean and Leaf, Blair Drummond Safari Park, Boots N Paddles, Calmac Ferries Ltd.,  

Camera Obscura and World of Illusions, City Sightseeing Bus Tours, Dynamic Earth, 

Glasgow Life, Glasgow Science Centre, Edinburgh Bus Tours, The Falkirk Wheel,  

Helix Park and Kelpies, Hilton Hotels, Historic Environment Scotland, ibis,  

Jacobite Cruises, Largs Putting Greens, Loch Lomond Sea Life Aquarium (Merlin),  

Loch Morlich Watersports, Macdonald Hotels, Macduff Marine Aquarium, Mercure, 

Mount Stuart, The National Trust for Scotland, Natural Retreats, Novotel,  

Rabbie’s Tours, The Real Mary King’s Close, Robertson Museum and Aquarium,  

Abellio Scotrail, Scottish Citylink, Scottish Youth Hostel Association, SPT,  

Steamship Sir Walter Scott, Sugar & Spice, Vikingar, Wilderness Scotland. 



“A heartfelt thanks to the 
donators, as they are providing a 
glimmer of hope for families which 
may not otherwise have any hope. 
The children were provided with 
ample opportunity to have fun 
benefiting them in all areas of their 
lives. It has enabled them to feel 
included in society and perhaps 
strive for a better life.”

Referrer of a family who went to Glasgow

“Argyll & Bute Council Children & Families Mid Argyll Team would like to take 
this opportunity to express their gratitude and heartfelt thanks to all the 
businesses and VisitScotland. These experiences gave the families valuable 
and quality time together away from their normal daily routine. The memories 
created by theses breaks will remain with them all for a long time.”

Referrer of a family who went to Dunblane



Onwards and upwards

The Scottish tourism industry’s involvement in 
the 2016 initiatives with VisitScotland and the 
Family Holiday Association has helped make 
them a tremendous success: 254 families – a 
total of 979 people, over 500 of them children 
– were able to enjoy the magic of a break in 
Scotland as a result. For many of them, it was 
their first ever break away as a family.

The impact these breaks have is profound:  
on their ability to cope, to enjoy new 
experiences and create happy memories. 

For more information contact:

With 1 in 3 people in Scotland missing out 
on being a visitor in their own country, even 
for a short break or day trip, helping increase 
access to tourism also holds potential for the 
industry.

We think that, together, with a little  
co-ordination and the spirit of generosity, we 
can help ensure even more struggling families 
and individuals are able to enjoy the wonders 
Scotland has to offer. 

Lee.McRonald@visitscotland.comJohn.Kinnear@FamilyHolidayAssociation.org.uk  
020 3117 0654

FamilyHolidayAssociation.org.uk
Published by the Family Holiday Association, 3 Gainsford Street, London SE1 2NE
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“A heartfelt thanks to the 
donators, as they are providing 
a glimmer of hope for families 
which may not otherwise have any 
hope. The children were provided 
with ample opportunity to have 
fun benefitting them in all areas 
of their lives. It has enabled them 
to feel included in society and 
perhaps strive for a better life.”

Referrer of a family who went to Glasgow

“Argyll & Bute Council Children & Families Mid Argyll Team would like to take 
this opportunity to express their gratitude and heartfelt thanks to all the 
businesses and VisitScotland. These experiences gave the families valuable 
and quality time together away from their normal daily routine. The memories 
created by theses breaks will remain with them all for a long time.”

Referrer of a family who went to Dunblane



Onwards and upwards

The Scottish tourism industry’s involvement in 
the 2016 initiatives with VisitScotland and the 
Family Holiday Association has helped make 
them a tremendous success: 254 families – a 
total of 979 people, over 500 of them children 
– were able to enjoy the magic of a break in 
Scotland as a result. For many of them, it was 
their first ever break away as a family.

The impact these breaks have is profound:  
on their ability to cope, to enjoy new 
experiences and create happy memories. 

With 1 in 3 people in Scotland missing out 
on being a visitor in their own country, even 
for a short break or day trip, helping increase 
access to tourism also holds potential for the 
industry.

We think that, together, with a little  
co-ordination and the spirit of generosity, we 
can help ensure even more struggling families 
and individuals are able to enjoy the wonders 
Scotland has to offer. 
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